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Executive Summary
Through the United States-Mexico-Canada-Agreement (USMCA), the United States (US) has secured
62.9 million kilograms of country-specific access to the Canadian chicken market. This is a significant
gain for the US chicken industry as this volume will be available only to products originating from the
US. This means that US products will benefit from guaranteed access to the Canadian market without
having to compete with Brazil and Thailand, Canada’s second and third largest sources of imports.
Once fully implemented, Canada will provide a further 12.7 million kilograms of market access to the
US, in addition to the current level of 90.1 million kilograms. The USMCA will increase the current
access of 7.5% of Canadian chicken production to 8.5%1.
It is impossible to talk about the impact of the USMCA without also talking about the Comprehensive
and Progressive Trans-Pacific Partnership Agreement (CPTPP). Once fully implemented, this
agreement will provide an additional 26.7 million kg of market access to CPTPP members.
The first year of the CPTPP implementation began on December 30, 2018, resulting in a lost phase-in
year for the industry to cope with the impact. January 1, 2019 signaled the beginning of Year 2 of the
CPTPP implementation, meaning that Canada’s market access level for chicken will grow by 7.8 million
kilograms in 2019 alone. Once both agreements are fully implemented, the USMCA and the CPTPP
will increase Canada’s total market access for chicken to 129.6 million kilograms, which represents
10.7% of Canadian production1.
The combined chicken access conceded by Canada in the CPTPP and the USMCA are expected to result
in direct annual losses of 3,100 jobs and $240 million in GDP contributions to the Canadian economy.
For the Albertan economy, the combined impact of the CPPTP and the USMCA is expected to result
in annual losses of 288 jobs, $24 million in GDP contributions and $7.26 million in tax revenues. These
impacts will be overwhelmingly felt in rural communities.
Annual Economic Impacts of USMCA and CPTPP
Annual
Losses:
Jobs:
GDP:
Taxes:
 Federal
 Provincial
 Municipal

USMCA

Alberta
CPTPP

90
$7,470,000
$2,268,750
$1,109,375
$ 859,375
$ 300,000

198
$16,434,000
$ 4,991,250
$ 2,440,625
$ 1,890,625
$ 660,000

Canada
CPTPP

USMCA+
USMCA
CPTPPP
288
967
2,2131
$23,904,000 $75,000,000 $165,000,000
$ 7,260,000 $22,778,614 $ 50,112,952
$ 3,550,000 $11,138,303 $ 24,504,267
$ 2,750,000 $ 8,628,263 $ 18,982,179
$ 960,000 $ 3,012,048 $ 6,626,506

USMCA+
CPTPPP
3,100
$240,000,000
$ 72,891,566
$ 35,642,570
$ 27,610,442
$ 9,638,554

In addition to these direct economic and employment losses, the additional access granted under the
USMCA and CPTPP also puts at risk the $122.5 million in investments that have been made by our
farmers and industry partners into their Alberta operations; planned investments of over $115 million
for 2019-2020; and potential future investments into Alberta’s chicken industry.

1

based on 2017 production
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Mitigation Measures
To alleviate the impacts of this additional market access, the Canadian poultry sector has presented
the Government of Canada with ideas for initiatives; and we need the Government of Alberta to
influence the federal government to implement these initiatives, which are as follows:


an investment tax credit program that would support producers as they invest in further
improvements to their operations;



a market development fund that would help offset import-related production losses
through the promotion of our Canadian products;



a TRQ allocation methodology that is designed to ensure minimal market distortions;



the enforcement of Canadian production standards on imports; and



the resolution of two major import control loopholes that have been disrupting Canadian
chicken production for years: the misuse of the Duties Relief and Drawback Program and
the fraudulent importation of mislabeled broiler meat.

It is incumbent on the federal government to develop adjustment assistance programs in
collaboration with Chicken Farmers of Canada to help our sector absorb the impacts the increased
market access for chicken imports will have on our businesses.
It is also critical that the Government of Canada improve the control of imports to ensure that the
domestic market is not subject to leakages or illegal imports. Again, we need the support of the
Government of Alberta to influence the federal government to implement the following
adjustments:


The Duties Relief and Drawback Programs must ban the substitution and marination of
imported chicken cuts and reduce the time allowed to re-export these products from the
current 4-year timeframe, which greatly exceeds the shelf life of frozen chicken products.



The implementation of the DNA test, which was developed by Trent University and has
been successfully piloted by the Canadian Food Inspection Agency (CFIA) and the Canadian
Border Services Agency (CBSA), to ensure that chicken is no longer being fraudulently
imported as mislabeled spent fowl.

It is imperative that the Government of Canada and the Government of Alberta ensure no further
access to the Canadian chicken market is conceded in future trade agreements, such as the ongoing
Mercosur Free Trade Agreement discussions, or in any future World Trade Organization (WTO)
discussions.
In addition to these measures, the promotion of Canadian chicken products has become more
important now than ever before in supporting our consumers in purchasing the safe, high quality,
Canadian-raised chicken they demand.

3

AEF-CUSMA-003



According to a Léger Marketing Survey conducted in July 2018, 88% of Canadians believe it is
important for the government to support Canada’s dairy, poultry and egg farmers.



A Léger Marketing Survey conducted in October 2018 revealed that nearly nine-in-ten Canadian
grocery shoppers believe it is important that Canadian chicken be labelled as Canadian.



According to a Léger Marketing Survey conducted in December 2018, 94%+ of Canadians trust
Canadian farmers, trust Canadian quality standards, and prefer to buy Canadian food.



8 in 10 Canadian trust Canadian chicken more than chicken from other countries, and more
than 60% believe that Canadian chicken has the highest quality, food safety standards and
animal care standards.

Chicken Farmers of Canada launched the
Raised by a Canadian Chicken Farmer Brand
in 2014. The brand communicates the
Canadian chicken industry’s commitments
to Animal Care, Food Safety, and
Sustainability Excellence, giving confidence
to our consumers in our Canadian chicken products.
With more imported chicken products coming into Canada under the USMCA and CPTPP, it is
important that the Government of Canada and the Government of Alberta support the promotion
of the Raised by a Canadian Chicken Farmer Brand. The data shows that Canadians want Canadian
chicken products, and it is important that our federal and provincial government support the industry
in educating Canadian consumers about how to identify Canadian raised chicken products.
In addition to influencing the Government of Canada to implement the above initiatives, Alberta’s
chicken industry needs the Government of Alberta’s support in the alleviating the impacts of the
increased market access for chicken through:
 Investment into Alberta-based marketing programs to promote the Raised by a Chicken Farmer
brand;
 Investment into poultry diagnostic services in Alberta to level the playing field with other
provinces;
 Investment into capital projects to continue to attract investments in processing and further
processing to Alberta; and
 Investment into research and development to support our industry’s leadership in implementing
an antibiotic reduction strategy.
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About Alberta’s Chicken Industry
Alberta’s chicken industry is comprised of 28 regulated hatching egg producers; 250 regulated
chicken producers; 4 federally inspected hatcheries: Maple Leaf Foods (Wetaskiwin), Sofina
Foods Inc. (Edmonton), Sunrise Farms (Lethbridge), and Miller / Rochester Hatcheries (Westlock);
3 federally inspected processing facilities: Maple Leaf Foods (Edmonton), Sofina Foods Inc.
(Calgary), and Sunrise Farms (Lethbridge); 68 provincially inspected chicken processing abattoirs;
and one further processing facility: Sofina Foods Inc. (Edmonton).
All registered producers must follow national food safety and animal care programs, which are
audited annually by third party auditors; and, they must maintain their certification under these
programs as a condition of their licenses to produce chicken.
Alberta Chicken Producers and Alberta Hatching Egg Producers license and register all producers,
hatcheries and processors engaged in the production of regulated product in Alberta. In addition
to regulated producers, Alberta also provides an exemption limit of 2,000 chickens per year for
individuals to raise and market chicken for the purposes of personal consumption, sale from farm
gate, or sale at farmers’ markets within Alberta.
The 2,000 exemption is the highest in Canada; and Alberta Chicken Producers champions the size
of the Alberta exemption limit nationally because it offers opportunity for producers to gain
experience in the production of chicken and enter the industry.
Alberta Chicken Producers also issues a Communal Group Quota to communal groups that wish
to grow more than the 2,000 exemption. Communal groups wishing to access this production are
permitted to grow up to 6,000 chickens annually for the purposes of personal consumption, sale
from farm gate or sale at farmers’ markets within Alberta. There are currently 74 communal
quota holders in Alberta.
Positive relationships among these stakeholders in the chicken value chain enable Alberta’s
chicken industry to progress toward the achievement our shared industry vision: “Alberta’s
chicken industry is collaborating to grow, create shared value and ensure chicken is consumers’
preferred and trusted protein.”
These relationships also enable us to work together to adapt to changes in the market and
address industry issues efficiently and effectively.

Growth:
Despite what some critics may say, Canada’s supply managed sectors create opportunities for
new entrants; and, our industries are growing in terms of the number of producers and the
volume of product produced, as well as in the number of farm, hatchery and processing
operations.
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Producers:
 Ten years ago, there were just under 230 chicken producers in Alberta; today there are 250.
 In the last five years (2014-2018) Alberta’s chicken sector averaged 12 new chicken
producers per year, not including family transfers; and Alberta’s broiler hatching egg
sector has implemented a Growth Policy that enables new entrants to enter the industry.
In 2018 two new producers joined the breeder industry.
 Many new producers are first generation, and the majority of our producer base is a
younger demographic, between the ages of 18-49.
 Recent studies done by the chicken and egg industries have found that Supply Management
is attracting many younger farmers, to the point that the average age of farmers in those
industries is lower than the national average for all farming in general.
Production:
 In addition to a growing producer base, Alberta’s total chicken production has and
continues to experience robust growth.
 In 2018, Alberta’s total chicken production was 164.3 million live kilograms (72.4 million
chickens), an increase of 10.1 million live kilograms (6.65%) over 2017. Alberta’s combined
growth over the last 5 years (2014-2018) has been 31.7% - an average of 6.3% per year.
 Similarly the broiler hatching egg industry, has over this same period experienced growth
in terms of producing 7.2 million more chicks for the chicken industry. This expansion
provided the Alberta economy with an estimated $42.5 million investment.
 Canada’s total chicken production in 2018 was 1.65 billion live kilograms, an increase of
5.27% over 2017.
Investments into Farm, Hatchery & Processing Operations:
 In the past three years alone, 45 new chicken barns and 17 new breeder barns have been
built in Alberta, and many producers have invested into innovative technologies and
equipment in their current facilities. 15 new chicken barns and 2 new breeder barns are
currently under construction and are planned to commence operation in 2019.
This represents capital investment of over $77 million.
 Our hatcheries and processors have invested over $60.5 million into their equipment and
facilities within the past three years, including:
o Facility expansions: Wetaskiwin hatchery; Edmonton south further processing facility
o Animal care investments: Controlled Atmosphere Stunning (and lairage), and “climate
controlled” live haul trailers
o Product innovation: new chicken cook lines, processing equipment

 Sofina Foods is considering a major capital investment in excess of $100 million for a new
primary processing facility for chicken in Calgary.
Alberta’s processors, hatcheries, and producers have made these investments to produce and
process future growth in consumer demand and improve our quality and productivity; and, they
are counting on continued growth in domestic production in Alberta to fill the new, installed
capacity of their facilities.
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Value of the Chicken Industry to Albertans and Canadians
The chicken industry is a vital force in the Albertan and Canadian economies.
Alberta’s chicken industry:
 Employs 8,031 Albertans in a mix of skilled, technical, and professional jobs
 Contributes over $ 700 million to GDP annually
 Pays $227 million in taxes annually
 $122.5 million capital investments made by Producers, Processors and Hatcheries in past
three years; and over $115 million planned for the next two to three years
Canada’s chicken industry:
 Employs 87,200 Canadians in a mix of skilled, technical, and professional jobs
 Contributes over $ 7 billion to GDP annually
 Pays over $2.3 billion in taxes annually
Beyond the jobs created and revenue contributed to the Albertan and Canadian economies, the
chicken industry is also an important to other Albertan and Canadian sectors:
 Many of our farms are diversified, producing multiple commodities (i.e crops, other
livestock).
 Our farmers are significant purchasers of feed. Canadian poultry producers purchase 4.2
million tonnes of feed annually, of which a significant proportion is wheat/feed grains.
 This consistent use of feed grains in the supply management sector provides the Canadian
economy a vibrant feed manufacturing industry that impacts the Canadian economy with
jobs in the trucking, rail, nutritional and marketing sectors.

Value of Supply Management to Albertans and Canadians
Our supply managed family farms, and the supply managed agrifood sector in Canada as a whole,
are important contributors to the Canadian economy:
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Supply Management ensures price stability and choice for consumers in accessing locally produced,
high quality, poultry and dairy products.
Supply management does not impact the prices consumers pay.
a. The price paid to Canada’s chicken farmers under supply
management has declined by -9.35% in the past five
years, while the price charged to the consumers at the
grocery store has increased by +5.05%
b. Higher retail prices in Canada compared to the US are
not an outcome of Supply Management. Many products
from books and clothing to produce cost more in
Canada. This is due to variables such as: size of market,
higher production costs due to climate, transportation
distances.
c. Quota is not taken into account when calculating the
price paid to our farmers. Quota is a privilege granted
to licensed producers to produce chicken and broiler
hatching eggs.
d. Chicken is consistently the best value in the meat counter. Over the past five years, beef rose by
28.6%, pork rose by 17.8%, and chicken rose by only 9.5%.

Innovation & Continuous Improvement
Alberta’s chicken industry is committed to maintaining excellence in food safety, animal care,
product quality, and value through innovation and continuous improvements that include:







On-Farm Food Safety (OFFS) & Animal Care Programs: 100% of our registered chicken
producers are audited and certified under both Programs and must maintain this certification
in order to produce chicken. The broiler breeder sector employs the OFFS & Animal Care
Programs as well as a comprehensive Salmonella testing and reduction program to produce
a safe reliable source of chicken.
Biosecurity: biosecurity is a mandatory component of the On-Farm Food Safety Program, and
best-practices are incorporated into our Producer Emergency Preparedness Plan for chicken
and broiler breeder producers.
Emergency Preparedness: Alberta’s poultry industry has taken a lead in developing and
implementing a comprehensive Emergency Response Plan.
Antimicrobial Use: Our producers record all medications administered to their birds, and
there is very strict control over the administration antibiotics, with an action plan to reduce
use and source alternatives
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Investments in Research: Alberta’s chicken industry makes substantial investments of over
$150,000 annually and has invested over $1million in the infrastructure of the Poultry
Research Centre at the University of Alberta.
Alberta’s chicken processing industry is committed to investing in product innovation to
continue to diversify product offerings for today’s and tomorrow’s consumer. Consumers
have decreased opportunities to cook and/or acquire the skills to cook and that is why the
chicken industry continues to respond to consumer needs for convenient and partially and/or
ready made fresh chicken products.
Efficiency: our producers, hatcheries, and processors are continuously improving the
efficiency of their facilities through investments into energy efficient technology, equipment
and facility design.
Workforce training: Alberta’s processors and hatcheries are continuously training employees,
contributing to a stable, highly skilled workforce.

Summary
As Alberta continues to face economic challenges due to global energy prices, our agri-food and
commercial food industry remains a robust and stable source of economic activity and employment
for Albertan and Canadian families and communities. Alberta’s chicken industry attracts and provides
opportunities for new entrants, and the industry is committed to maintaining excellence in food
safety, animal care, product quality, and value through innovation and continuous improvements
It is thus imperative to maintain a collaborative and cooperative partnership between our provincial
and federal governments with industry to continue to attract investment into the Albertan and
Canadian chicken industry.
The Alberta chicken industry needs the Government of Alberta to influence the Government of
Canada to implement the mitigation measures and initiatives presented by the Canadian poultry
industry; and, the Alberta chicken industry needs the Government of Alberta’s support in alleviating
the impacts of the increased market access for chicken through:
 Investment into marketing programs to promote the Raised by a Chicken Farmer brand;
 Investment into poultry diagnostic services to level the playing field with other provinces;
 Investment into capital projects to continue to attract investments in processing and
further processing to Alberta; and
 Investment into research and development to support our industry’s leadership in
implementing an antibiotic reduction strategy.

Alberta Hatching Egg Producers, Alberta Chicken Producers, Maple Leaf Foods, Sofina Foods Inc.,
and Sunrise Farms wish to thank the Standing Committee on Alberta’s Economic Future for this
opportunity to provide this written submission.
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